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INTRODUCTION

GOOGLE BUSINESS PROFILE - KEY
TO LOCAL COMPANY SUCCESS

Hi! If you're here, it means you want to learn how to effectively use Google My
Business to promote your business. You've come to the right place! In today's
world, where most customers search for products and services online, having a
well-optimized Google Business Profile is the key to success.

Imagine you run a local store, cafe or service. Customers in your area are looking
for exactly what you offer. But how do you get your business to appear on the first
page of search results? The answer is Google Business Profile - a tool that not
only allows you to manage your company's listing on Google, but also helps you
attract new customers.

In this ebook, we will guide you through all the steps involved in setting up and
optimizing your Google Business Profile profile. You will learn what information is
crucial for your profile, how to effectively position your company in search engines
and how to monitor results. Moreover, we will also talk about Google Ads - an
advertising tool that can support your local SEO activities.
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CHAPTER 1

WHAT IS
PROFILE?

What is Google Business Profile?

Before we get started, let's ask
ourselves a question: Have you ever
wondered how some companies appear
on the first page of Google search
results? How is it possible that your
favorite coffee shop always ranks at
the top when you search for "best
coffee in town"? The answer to this

question is Google Business Profile.

Definition

Google Business Profile is a free tool
created by Google that allows business

owners to manage their online
presence. Thanks to this, you can
create business cards for your

company that appear in search results
and on Google Maps. It's like
a business card, but online - and
interactive!
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GOOGLE

BUSINESS

Functions

What exactly can you do with GBP?

Here are some key features:

e Contact information management:
You can provide your address,
phone number and link to your
website. Thanks to this, customers
can easily find you online.

o Opening Hours: Letting customers
know when you are available is
extremely important. You can set
opening hours and add information
about breaks or special opening
hours.

e Photos: The visual presentation of
your company is of the utmost
importance. You can add photos of
the interior, products or team.

o Reviews: Customers can leave

reviews about your company. This

is a great opportunity to build
reputation and trust!
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CHAPTER 1

Benefits

But why use Google My Business? Here
are some reasons:

o Increased visibility: With a well-
optimized profile, your company
has a greater chance of appearing
in local search results. This means
more potential customers!

o Attracting Customers: Customers
often look at reviews and photos
before making a purchasing
decision. The better your company
presentation, the better your
chances of attracting their
attention.

o Reputation Management: With the
ability to respond to reviews, you
can actively manage your online
reputation. It is worth responding
to reviews - both positive and
negative.

e Access to statistics: GBP also
offers statistics on how customers
find your company
actions they take (e.g. call you or
visit your website). This is valuable
information that will help you
adjust your marketing strategy.

and what
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Summary

Google My Business is a powerful tool
that can significantly impact the
success of your business online.
Thanks to it, you gain control over how
your company is perceived by
customers and what information is
available online. In the next
section, we will walk you through the
step-by-step process of setting up
a Google My Business account. Get
ready for this exciting challenge!
Ready? Well, let's move on!
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CHAPTER 2

HOW TO CREATE

A GOOGLE

BUSINESS PROFILE ACCOUNT?

How to create a GBP account?

Great to have you with us! Now that
you know what Google My Business is
and how it can benefit your business,
it's time to take practical steps. In this
chapter, | will show you how to set up
a Google Business Profile account step
by step. Don't worry, it's really simple.

Sign in to your Google account

The first step is to log in to your Google
account. If you don't have an account
yet, you will need to create one. It will
only take a few minutes! Just go to the
Google website and click "Sign in" in
the upper right corner. If you don't have
an account, select "Create an account”
and follow the instructions.

Go to Google Business Profile

Once you're logged in, it's time for the
next step. Type
Profile" into the search engine or go
directly to the Google Business Profle

"Google Business

page. You will see a "Manage Now"
button. Click it!

Enter your company hame

Now it's time for the most important
step - entering the name of your
company. Make sure you enter it
exactly as you want it to appear in the
search results. If you already have an
established brand, use its full name.
It's important that customers can
easily find you!
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CHAPTER 2

Select a business category

The next step is to select a business
category. This is very important
because it will help Google understand
what you do and how to best match
your business to users' queries. If you
are not sure which category to choose,
enter the phrase in the search engine
and see what categories other
companies in the industry have.

Provide contact details

Time to provide your contact details!
Enter your company address and
phone number. If you have a website,
add a link to it as well. This will make it
easier for customers to contact you.

Verification

Once you've entered all your
information, Google will ask you to
verify your listing. You can do this in
several ways - most often you will
receive a verification code by mail or
you will be able to verify your profile by
phone. Choose the method that is most

convenient for you.
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Complete your profile

Congratulations! If you have
successfully verified your
card, it's time to complete your profile.
Add details about your company -
opening hours, business description
and photos. Remember that the more
information you provide, the better
customers will be able to get to know

your company.

business

Publication

When everything is ready and your
profile is complete, click "Publish".
Now your company is available to
customers on Google and Google
Maps! It's a great time to celebrate!

Summary

Setting up a BGP account is a simple
process that can bring huge benefits to
your business. Thanks to a well-
configured business card, you have the
opportunity to reach new customers
and increase your visibility on the
Internet. In the next chapter, we will
talk about how to optimize your Google
My Business profile to attract even
more customers. Ready? Let's move on
to the next step!
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CHAPTER 3

OPTIMIZING

YOUR

GOOGLE

BUSINESS PROFILE

Fill out all information

The first thing you need to do is make
sure your profile is complete. Google
prefers GBP that contain all the
relevant information. Here's what you
should include:

o Company description: Write a short
but concise description of what you
do. Try to include keywords related
to your business to help with SEO.

e Opening Hours: Please make sure
opening hours are up to date.
Customers need to know when they
can visit or contact you.

e Services and products: If you offer
different services or products, list
them in your profile. This will help
customers understand what
exactly you offer.
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Add photos

Don't forget about the photos! The
visual presentation of your company is
of great importance. Add a variety of
photos:

e Interior photos: Show what your
workplace looks like. Customers
like to know what to expect.

e Products: If you sell products, add
photos of them. The better they
look, the greater the chance of
attracting customers.

e Team: Show the people behind your
company! Team photos build trust
and help customers feel more
connected to your brand.
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CHAPTER 3

Create posts

Did you know that GBP allows you to
post? This is a great way to inform
customers about new products,
promotions and Regular
updates can attract attention and
encourage interaction. Remember to
create interesting and engaging
content. You can add photos and links
to your website or social media. Posts
are visible in search results and can

events.

attract new customers.

Manage reviews

Customer reviews are extremely
important to your company's
reputation. Encourage your customers
to leave reviews and don't forget to
reply. Here are some tips:

e Respond to reviews: Respond to
positive reviews with thanks and
try to resolve issues raised in
negative reviews. This will show
potential customers that you care
about their satisfaction.

e Collect
satisfied
reviews on your Google Business
Profile. The more positive opinions,
the better.

reviews: You can ask

customers to leave
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Monitor statistics

Google Business Profile offers
statistics on how customers find your
company and what actions they take
(e.g. call you or visit your website).
Check this data regularly - it will help
you learn what works best and where

you can improve your strategy.

Summary

Optimizing your GBP profile is a key
step towards increasing your
company's online visibility. Remember
to complete all information, add photos
and publish posts regularly. Managing
opinions is also extremely important -
they build your online reputation. In the
next chapter, we will talk about
positioning your business card in
search results and how to use various
elements to achieve better results.
Ready for the next challenge? Let's
move on!
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CHAPTER 4

OPTIMIZING

The importance of local SEO

Before we move on to specific actions,
it is worth understanding what local
SEO is. This is a process that helps
your company be visible to customers
looking for in your area.
Google Business Profile is a key tool in
this process because it allows you to
manage the information about your
business that appears in search results
and on Google Maps.

services

Key elements of positioning

Now let's get down to specifics! Here
are the ten most important elements
that
positioning your company profile in
Google:

are worth considering when

YOUR
BUSINESS PROFILE

GOOGLE

Basic Category: Choosing the right
your business is
a crucial step. If you have any
doubts, enter the phrase in the
search engine and check what

category for

categories other companies in your
industry have. This will help Google
better understand what you do.

Keywords in the title: Use keywords
to your
location. For example, if you run
a cafe in Warsaw, make sure "cafe"

related business and

and "Warsaw" are present in the
title.

Proximity of the address to the
search point: The closer a user is to
your
chances that your company will

location, the greater the
appear higher in search results.
Therefore, it is important to provide
an accurate address.
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CHAPTER 4

High ratings in reviews: Customers
often pay attention to ratings.
Business cards with 4 or 5 star
ratings rank much better.
Encourage your customers to leave
positive reviews!

Additional business categories: If
your business deals in various
services, add secondary categories.
This will increase the range of
keyword phrases you can rank for.
Verified profile: Make sure your
profile is verified by Google. Owner
confirmation not only increases
customer trust, but also improves
the position of the business card.
Profile completeness: Complete all
fields indicated by Google. The
more information you provide, the
better customers will be able to get
to know your company.

Number of valuable reviews:
Google pays attention to reviews
with meaningful text. Try to
encourage customers to write
detailed reviews about their
experiences.
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e A steady flow of reviews:
Regularity of reviews matters!
Avoid sudden jumps in the number
of opinions - a constant inflow
builds trust and has a positive
impact on your position.

o Freshness of reviews: Remember
that the freshness of reviews
matters. Older reviews matter less
than newer ones, so regularly
encourage your customers to share
their experiences.

Summary

Positioning your GBP in search results
is a key element of an effective
marketing strategy for your company.
Remember all the above-mentioned
elements and regularly monitor the
effects of your actions. In the next
section, we'll talk about how to monitor
your listing's performance and how to
adjust your strategy based on the data
you collect. Ready for the next
challenge? Let's move on!
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CHAPTER 5

PROFILE
MONITORING

Why is monitoring important?

You may be wondering why monitoring
important. Well,
statistics

your results is so
regularly checking your
allows you to understand what is
working and what needs improvement.
Thanks to this, you can adapt your
marketing and better
respond to customer needs. Remember
- knowledge is power!

activities

What statistics are available?

GBP offers a number of statistics that
can be extremely helpful. Here are
some of them:

o Views: You'll know how many times
your business card was displayed
in search results and on Google
Maps. This is a good indicator of
how well your SEO is working.
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RESULTS AND THEIR

Interactions: You can see how many
people clicked on your listing,
called you or visited your website.
This will help you assess the
effectiveness of your strategy.

Check how
many reviews you receive and what

Customer Reviews:
their ratings are. This is important
for building reputation and trust in
your company.

Posts: If you post regularly, you can
see which ones get the most
attention and interaction.
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CHAPTER 5

How to use statistics?

Now that you know what statistics are
available, let's figure out how to use
them:

e Analyze data: Review statistics

regularly and pay attention to

trends. For example, if you notice

an increase in views of your
business card after adding new
photos or posts, it's a sign that it's
worth continuing this strategy.

o Adjust your strategy: If you see
that some aspects are not
producing the expected results
(e.g. low number of interactions),
consider making changes. Maybe
it's worth trying a different
approach to content or promotion?

e Test different activities: Don't be

experiment!  Publish

different types of posts, change
descriptions or add new photos.

Watch the results and learn from

afraid to

what works best.
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Setting goals

Once you start monitoring your results,
it's a good idea to set goals for your
GBP listing. These may include goals
of views,

related to the number

interactions or reviews. By setting
specific goals, it will be easier for you
to assess your progress and motivate

yourself to act!

Summary
Monitoring your results is a key
element of an effective Google

Business Profile marketing strategy.

By regularly analyzing available
statistics and adapting your actions
based on them, you
chances of attracting new customers
and building a strong brand. In the next
chapter, we will talk about Google Ads
- an advertising tool that can support
your local SEO activities and help you

reach even more customers.

increase your
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CHAPTER 6

INTRODUCTION TO GOOGLE ADS

MARKETING

Introduction

Welcome to the last chapter of our
ebook, in which we will take a look at
Google Ads - a powerful advertising
tool that can significantly support your
local SEO activities. If you want to
reach even more customers and
increase the visibility of your company,
then Google Ads is for you. Ready to
discover the secrets of advertising
online? Let's get started

What is Google Ads?

First, let's explain what exactly Google
Ads is. It is an advertising platform
created by Google that
companies to create and display ads in
search results and on websites
belonging to the Google network.
Thanks to this, you can reach potential
customers who are actively looking for
the products or services you offer.

allows

How does Google Ads work?

Google Ads works on an auction model.
This means that advertisers set a
budget and bids for clicks (CPC) or
impressions (CPM). When a user enters
a query into the Google search engine,
the system conducts an auction to
determine which ads will be displayed
and in what order. Here are some key
elements of how Google Ads works:

o Keywords: You choose keywords
that are related to your business.

e Budget: You set a daily or monthly
budget that you want to spend on
advertising.

o Advertisements: Create attractive
text and image ads that will attract
customers' attention
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CHAPTER 6

Benefits of Google Ads

Why should you consider using Google
Ads? Here are some reasons:

o Precise targeting: You can reach
specific target groups based on
location, demographics or
interests. This means that your ads
will reach people most interested in
your products or services.

o Immediate results: Unlike organic
SEO, take
advertising campaigns can deliver

which can time,

quick results. After launching the

campaign, you may notice an
increase in website traffic or the
number of inquiries.

o Measurability of results: Google
Ads offers advanced analytical
tools that allow you to track the
effectiveness of your campaigns.
You will learn which ads bring the
best results and where you should
make changes.

How to get started with Google Ads?

If you're ready to start your journey
with Google Ads, here are some steps
to help you:

e Log in to your Google Ads account:
If you don't have an account yet,
create one on the Google Ads
website.

e Choose a campaign goal: Decide

achieve -

what you want to

increased website traffic, more
calls or more visits to the store.

o Create an ad group: Choose the
right keywords and
attractive ads.

e Set your budget and bids: Set your
daily budget and click bids.

e Launch

create

your campaign: Once
everything is set up, launch your

campaign and watch the results!

Summary

Google Ads is a powerful tool that can
significantly support your marketing
activities and attract new customers.
Thanks to precise targeting and the
ability to measure results, you can
effectively increase the visibility of
your company.
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SUMMARY

GOOGLE MOJA FIRMA -

KEY TO

LOCAL COMPANY SUCCESS

Congratulations! You have reached the end of our ebook on Google Business

Profile and Google Ads. | hope this journey was not only informative for you, but

also inspiring. Now let's look at all the key points we have covered.

What have we gained?

Understanding Google My
Business: We started by explaining
what GBP is and how it benefits
your business. You learned how
important it is to have an online
business card to attract new
customers.

Creating an Account: We then
walked you through the step-by-
step process of setting up a GBP
account. | hope you feel confident
in this matter and know how to
configure your business card.
Profile
discussed the importance of profile

Optimization: We also

optimization. Filling out all the
information, adding photos and
publishing posts regularly are key
elements that will help you stand
out from the competition.
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GBP SEO: You've understood the
importance of local SEO and
learned about the ten key elements
of business card SEO. Remember
that the right category, keywords
and customer reviews have a huge
impact on the visibility of your
company.

Monitoring Results: We
reminded how important it is to
monitor results. Regularly
analyzing statistics allows you to
adjust your strategy and better
respond to customer needs.
Introduction to Google Ads: Finally,
we learned about Google Ads - a
tool that can

were

support  your
marketing activities and help you
reach even more customers.
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SUMMARY

What's next?

Now that you have a solid understanding of GBP and Google Ads, it's time to put
this information into action! Remember that success does not come overnight - it
requires regular actions, testing different strategies and continuous learning.
Don't be afraid to experiment! Check different approaches to promoting your
company, analyze the results and adjust your actions based on the collected data.
This is how you can achieve great results! Thank you for accompanying us on this
journey. We wish you success in developing your business and using all the tools
available on the Internet. If you have any questions or need additional information,
don't hesitate to ask! Good luck!
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